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ABSTRACT 
Recent research has shown that users increasingly seek meaning in 
technologies and that eudaimonic user experience (UX) is part of 
everyday encounters with technology. Yet, to date, there is no vali-
dated means to assess eudaimonic properties in interactive artefacts. 
We conceptualised, developed and validated a six-item question-
naire for measuring eudaimonic properties of technologies—the 
Eudaimonic Technology Experience Scale (ETES). Our scale in-
cludes two factors, which describe what aspects of a eudaimonic 
experience can be supported by technology: eudaimonic goals and 
self-knowlege. We consulted work in Human-Computer Interac-
tion (HCI), psychology and philosophy to gather an initial set of 
concepts that could contribute to eudaimonic UX. We then built the 
scale based on expert interviews and exploratory factor analysis 
and verifed its quality in a number of tests (confrmatory factor 
analysis, reliability and validity checks). ETES provides a standard-
ised tool for identifying eudaimonic qualities in interactive systems 
and allows for rapidly comparing prototypes. 

CCS CONCEPTS 
• Human-centered computing → HCI theory, concepts and 
models. 
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1 INTRODUCTION 
While we used to see interactive technology as merely digital tools 
to complete pragmatic tasks, digital artefacts now assume a more 
prominent role in our lives. Earlier work on User Experience (UX) 
focused on fun and enjoyment (hedonic UX) and more recent work 
recognised the importance of meaning in using technology (eudai-
monic UX) [33]. As our relationships with technology become more 
and more intimate [48], eudaimonic UX is increasingly important 
as it may signifcantly impact the wellbeing of the users. Conse-
quently, a systematic understanding of eudaimonia in technology 
use is a challenge for Human-Computer Interaction (HCI). 

Eudaimonic UX is an established concept in HCI research. The 
need to design for, understand and evaluate for eudaimonia in in-
teractive systems was postulated by Kamp and Desmet [20]. Mekler 
and Hornbaek [33] showed that notions of eudaimonic motiva-

tion, which had had an established history in Psychology, applied 
to experiences of interacting with technology. Their insights are 
primarily based on the notion of eudaimonic wellbeing in the con-
text of orientations, based on Huta and Ryan’s work [18]. Huta 
later developed the HEMA family of scales which allowed for efec-
tively assessing diferent aspects of eudaimonic motivation. Having 
recognised that eudaimonic UX is highly relevant to contemporary 
interactions with technology, the question emerges: how do we 
design technologies that ofer eudaimonic UX? How can we identify 
designs that possess qualities which foster eudaimonia? 
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Here, we address these questions by developing a means to iden-
tify eudaimonic properties in technologies and compare interactive 
artefacts in terms of eudaimonia. We follow a structured scale de-
velopment process [5] to build a reusable tool which will allow for 
efectively including eudaimonia as part of UX assessment. Our 
aim is to provide a tool to assess the aspects through which tech-
nologies can support eudaimonic experiences. Notably, Mekler and 
Hornbaek’s [33] framing of eudaimonic UX focuses on long-lasting 
meaning, i.e., the temporally prolonged positive impact of using a 
technology on one’s life. Our work extends their view by including 
pursuit of long-lasting goals as a factor in the scale, but also adding 
another key aspect of eudaimonia—the pursuit of self-knowledge. 

This paper contributes the design, development and validation 
of the Eudaimonic Technology Experience Scale (ETES)—a scale 
for assessing eudaimonic UX. We frst introduce theoretical con-
siderations which contributed to the initial structure of the scale. 
Next, we report on expert interviews which informed an initial set 
of scale items. We then provide the details of the exploratory factor 
analysis which determined the fnal form of the scale. The scale 
was then subject to confrmatory factor analysis, and checks for 
discriminant, concurrent and temporal validity. Finally, we provide 
instructions for deploying ETES and discuss its usage in future 
research and design. 

2 RELATED WORK 
Eudaimonia is a widely discussed term in Philosophy and Psy-
chology and it has many defnitions. In pre-socratic philosophy, 
eudaimonism was understood as the responsibility one has towards 
one’s own personal daimon—an individual’s “true self” [23]. The 
daimon is the manifestation of the individual’s innate possibili-
ties to grow and achieve fulflment, becoming the best version of 
one’s self. According to eudaimonism, individuals have an ethical 
responsibility to aspire to the higher ideals which their daimon 
represents. Hedonia is the contrasting concept to eudaimonia. The 
ethical school of hedonism founded by Aristippus of Cyrene used 
pleasure, or hedonia, as a foundation for its ethical system. He-
donists see pleasure as the highest achievable goal. In hedonistic 
schools of thought, pleasure is seen as the only good in life; pain 
being the sole evil [49]. A good and happy life thus consists of 
maximising pleasurable experiences and minimising painful experi-
ences. The ethical value of an action is thus determined by whether 
the behaviour is aimed towards the expansion of pleasure and the 
diminution of sufering. 

Aristotle refuted the hedonic ideal in his Nicomachean Ethics, 
calling it a vulgar ideal that makes mankind slaves to their desires 
and appetites [2]. Instead, he advocated that the highest pursuit in 
life is eudaimonia, his concept of “the good life”. To be eudaimonic is 
not to follow one’s desires, but to act virtuously and in accordance 
with one’s daimon. As posed by Telfer [49], eudaimonia is not 
being pleased with what one has achieved in life, but with “what is 
worth desiring and worth having in life”. Waterman [52] argues that 
eudaimonia is necessarily connected to a strong value system. The 
things in life that are worth pursuing, for example acting virtuously, 
can be considered universal and valid for all humans. Hedonic 
enjoyment, on the other hand, is arguably rooted in subjectivity: 

what is considered pleasurable for one might not be pleasurable for 
the other. 

This philosophical dilemma of pursuing “the good life” is still 
relevant today and almost unavoidable in everyday life. Thus, eudai-
monia and hedonia are also of interest to designers and researchers 
seeking to understand the everyday use of technology. Our work 
helps apply the concept of eudaimonia in the task of designing inter-
active technologies. In this section, we frst show how eudaimonia 
was conceptualised in psychology and how that understanding 
can inform HCI. Next, we review past work of eudaimonia in UX. 
Finally, we discuss past results in measuring eudaimonia, oustide 
of the context of technology use. 

2.1 Eudaimonia and Wellbeing 
Research in psychology recognised the role of eudaimonia as a 
factor contributing to an individual’s wellbeing. The perspective of 
eudaimonia considers aspects of wellbeing beyond happiness (or 
subjective wellbeing [11]). Ryan and Deci’s [41] research indicated 
that a perception of happiness (i.e., a feeling of satisfaction or posi-
tive afects) must not necessarily result in psychological wellbeing. 
Ryf’s [43] theory of psychological functioning, argues for an ap-
proach that measures wellbeing and optimal human functioning 
instead of self-reported happiness. Theories like these resemble 
the philosophical eudaimonic approach: not seeing happiness and 
wellbeing as mere pleasure, but as striving for virtuous and healthy 
ideals. Waterman [52] noted that eudaimonia was a key concept for 
positive psychology. He showed that, although the experiences of 
hedonic enjoyment and personal expressiveness correlate strongly, 
they each contain unique and distinguishable facets [54]. 

Another strain of work explored eudaimonia and hedonia as mo-

tives for activities and behaviour rather than experiences in and of 
themselves. Huta and Ryan [18] found that eudaimonic and hedonic 
pursuits related closely to vitality and life satisfaction. However, 
both concepts do have their own distinct properties: eudaimonia 
was more closely correlated with meaning and elevating experience; 
hedonia strongly related to carefreeness and showed stronger links 
with positive afect than eudaimonia. Notably, hedonic motives 
showed improved immediate wellbeing while eudaimonic motives 
for behaviour led to better results after three months. This is in 
line with fndings that suggest that meaning, a core ingredient of 
eudaimonic motives, is something which develops over time [3, 21]. 
These works show that research in psychology established that 
eudaimonia is a key component for wellbeing. Given that designing 
technologies that support wellbeing is a recognised design goal 
for interactive technologies [45], HCI developed an interest in eu-
daimonia, including its conceptualisations in user experience. Our 
work explores the means to systematically use eudaimonia and 
design wellbeing technologies more efectively. 

2.2 Eudaimonic UX 
HCI made signifcant eforts in adapting psychological work on 
eudaimonia and employing these insights to design interactive 
technologies. Desmet and Hassenzahl [9] discussed the role of the 
eudaimonic–hedonic distinction in HCI. They noted that technol-
ogy could directly improve happiness and wellbeing through what 
they coined as possibility-driven design, shifting the paradigm of 
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design in HCI from problem-solving to designing for wellbeing and 
happiness. To that end, Diefenbach et al. [10] proposed to draw 
knowledge from the behavioural and social sciences; mainly from 
research on happiness and wellbeing. 

Recognising the role of eudaimonia in user experience leads to 
the question of what attributes of an artefact make it eudaimonic. 
The hedonic–pragmatic dichotomy of attributes for a positive user 
experience was successfully employed in many research eforts in 
HCI [13, 15]. Pragmatic attributes are associated with the task to 
be preformed using a system. Hedonic product qualities focus on 
product attributes that bring about positive experiences and per-
ceptions. These attributes are usually self-referential and contain a 
judgement of sorts towards the product on whether the users’ needs 
are fulflled [14]. Kamp & Desmet [20] proposed a third category: 
eudaimonics. These attributes are hypothesised to contribute to 
meaningful, longer-term goals. This approach, i.e., focus on long-
term meaning, was later adopted by Mekler and Hornbaek [33] to 
highlight the need for technologies to support long-term meaning-

making. 
We pose that designing interactive artefacts for wellbeing is not 

necessarily opposed to the utilitarian view of HCI as problem solv-
ing [37]. As suggested by Mekler and Hornbaek [33], integrating 
eudaimonia as part of the design process can assure that eudaimonic 
properties are embedded in the properties of interactive artefacts. 
Further, we note that interactive technologies are unlikely to be 
eudaimonic per se, just like they cannot be intrinsically pragmatic or 
hedonic. Instead, eudaimonic experience can be supported through 
careful design for eudaimonia, similarly to how pragmatic experi-
ence is supported by design for usability. This work aims to give 
researchers and designers a richer set of tools to support design 
processes that include eudaimonic experience. 

2.3 Measuring Eudaimonia 
The prominent use of eudaimonia in psychology resulted in a num-

ber of measurement instruments being developed to quantify eudai-
monic experiences. Notably, Huta (in a number of collaborations) 
developed the HEMA family of scales, which address eudaimonic 
motives behind one’s action. The original HEMA scale [18] was a 
9-item questionnaire, which was later refned as the HEMA-R [16] 
and extended to include an optional hedonic comfort component. 
The HEEMA [24] is a longer version of the questionnaire which 
ofers a distinction between hedonic pleasure and hedonic comfort. 
Earlier research also contributed scales which measure concepts 
which are (partly) linked to eudaimonia such as positive afect (the 
PANAS scale [8]). Waterman [53] operationalised happiness as 
having hedonic and eudaimonic factors. While these instruments 
have been extensively validated, they measure motivations, orien-
tations and afective states. It remains a challenge to relate these 
concepts to experiences of interactive technology. A key motiva-

tion for our work is the fact that, to our knowledge, no scale for 
measuring eudaimonia was validated for studying experiences of 
technology. Further, there are currently no tools that would enable 
exploring what design properties of interactive systems can support 
the pursuit of eudaimonia. Our work provides a frst step for that 
investigation by introducing the means to determine which designs 
support eudaimonia more or less efectively than other designs. 

Within HCI, Mekler and Hornbaek [33] applied the HEMA to 
understand the motivations behind using technology. We note that 
their study investigated why participants used particular technolo-
gies and not the properties of the technology. As Mekler and Horn-
baek [33] provide clear evidence that users pursue eudaimonic goals 
and perceive meaning through the use of technology, the logical 
next step for HCI is to understand what properties of interactive 
technologies can support eudaimonia. This work explores the ways 
in which we can measure a technology’s degree of support for 
eudaimonia. We posit that an afective tool for rapidly assessing 
eudaimonic properties of technologies will not only allow for as-
sessing whether or not technologies can support eudaimonia but 
also facilitate designing new technologies with eudaimonic needs 
as a design goal. 

3 OPERATIONALISING EUDAIMONIC UX: 
CONCEPTUAL MODEL 

Designing scale for measuring the eudaimonic aspect of the ex-
perience of interactive technologies requires recognising that any 
such experience must be driven by eudaimonic motives. That is, 
a eudaimonic motive is a prerequisite to eudaimonic experience. 
If a user engages in using a technology driven by eudaimonic mo-

tives, eudaimonic UX can be enacted. The focus of our work is not 
conceptualising the experience of eudaimonia itself, which was 
achieved by past research in psychology, but to quantify the design 
qualities of technology that facilitate the enactment of eudaimonic 
UX. The frst step in developing a scale is assuming a theoretical 
model which describes the measured concept. Here, we propose 
an operationalised understanding of eudaimonic UX based on our 
reading of related work in HCI and the underlying theory in the 
humanities. 

The theoretical departure point for our inquiry is the collection 
of eudaimonic motives as they are the most studied aspect of eudai-
monia. A systematic review by Huta and Waterman [19] showed 
that there were four elements included in most defnitions of eu-
daimonia: authenticity, excellence, growth, and meaning. These 
concepts are assessments of oneself and potential pursuits. We note 
that the elaboration of these four concepts took extensive research 
in psychology and the limits of their application to experiences of 
technology would require a similar efort. Thus, there is a need for 
a less complex concept of eudaimonia that would enable assess-
ing eudaimonic UX. While applying Huta and Waterman’s four 
elements of eudaimonia to interactions with technology would be 
an analytically appealing approach, we recognise that technology 
can only evoke of subset of experiences considered in the original 
study. Thus, eudaimonic experience of technology should be a nar-
rower concept. Given that character features may not be salient 
when thinking of technologies and considering Mekler and Horn-
baek’s [33] results which showed that long-term use is likely to be 
associated with eudaimonia in technology use, we operationalise 
the ways in which technology can support eudaimonia in two di-
mensions. These dimensions represent two eudaimonic pursuits: 
eudaimonic goals and self-knowledge. The two dimensions repre-
sent our proposed conceptual model of eudaimonic UX. We chose 
the dimensions so that they describe the potential experience of 
eudaimonia in a broad sense and can be used as design goals for 
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Figure 1: The scale formation process consisted of four 
phases: (1) the initial generation of scale items, (2) expert 
feedback, (3) Exploratory Factor Analysis, and (4) the evalua-
tion of the scale. 

future technologies. Further, the proposed model spans a broad 
temporal spectrum as it includes both the notion of supporting 
future eudaimonia and immediate eudaimonic experiences. 

The concept of supporting the pursuit eudaimonic goals embraces 
the long-term orientation involved in using technology driven by 
eudaimonic motives. This category also includes uses of technology 
‘for the greater good’ and eudaimonic pursuits connected to serving 
ideals, social groups or the society [42]. 

Providing support for self-knowledge describes properties of tech-
nologies that allow the user to be in touch with their ‘true self’. Here, 
we recognise the potential of technologies to foster authenticity and 
growth. In line with Schlegel et al. [44], we include self-knowledge 
as the source of meaning and value in eudaimonic experiences. 

4 SCALE DEVELOPMENT 
Having conceptualised a possible model for eudaimonic UX, we 
decided to develop a scale that would verify our concept and allow 
for assessing support for eudaimonia in interactive technologies. 
Boateng et al. [5] describe a set of best practices in developing 
scales and our process adhered to the range of methods described 
in their work. Figure 1 shows the structured process of developing 
ETES—the Eudaimonic Technology Experience Scale. The process 
follows similar scale development studies in HCI, e.g. [4, 32, 55]. For 
details on the interpretation of individual reported parameters, we 
refer the reader to method-specifc references provided by Boateng 
et al. [5]. Next, we provide the details of all the stages of the scale 
development. 

4.1 Initial Scale Item Generation 
Based on our operationalisation of eudaimonic UX, two researchers 
generated a list of candidate scale items. We created custom scales 
and rephrased items from other scales (HEMA, PEAQ) so that they 
would describe experiences of technology. This was achieved in 
an iterative process which involved two authors. We iteratively 
refned the generated list of initial items, ensuring that the items 
were in line with our literature study of concepts of eudaimonia, 
i.e. we applied the deductive method [5]. We also included items 
which addressed properties of interactive artefacts which were 
noted to be related to eudaimonic UX [34, 35]. Additionally, we 
generated reverse-scored items to control for agreement bias. The 
item generation process resulted in a set of 120 initial items, which 
were then subject to further analysis. The initial items are available 
in the auxiliary material. 

4.2 Expert Feedback on Initial Scale Items 
The initial item pool was then reduced through expert reviews. We 
recruited six research experts by contacting authors of papers on 
eudaimonic motives and eudaimonic UX by e-mail. We identifed 
researchers interested in eudaimonic UX (as evidence by their publi-
cations in the area) as key future audience for the scale who should 
partake in scale devlopment as experts [5]. Table 1 presents the 
felds of expertise of the experts and the outcomes of their feedback 
on the initial item list. Given that the notion of eudaimonic UX has 
received limited attention to date, we do not reveal demographic 
information about the experts as it would make it likely that they 
would be identifed (the survey was completed anonymously). The 
experts were presented with an operational defnition of eudai-
monia in technology use to aid their assessment of the items: The 
orientations, experiences and improvement of psychological function-
ing related to personal growth, authenticity, meaning and excellence, 
which arise through the use of interactive technology. 

We asked the experts to rate each of the items using a four-
point Likert scale, which avoids the neutral midpoint as suggested 
by Lynn [27]. We then used the I-CVI index developed by Polit and 
Beck [38] to identify relevant items. This method implies computing 
a quotient for the share of experts who ranked the item with 3 or 4. 
For six or more judges, a value of � -�� � > 0.78 is required for an 
item to be judged as relevant and we used that as a threshold value 
for items to be included in the survey. The experts also suggested 
phrasing and grammar corrections to some of the items and the 
suggestions were implemented. This process resulted in a set of 48 
items which were used in the further development of ETES. The 
reduced item set is available in the auxiliary material. 

4.3 Exploratory Factor Analysis 
Next, we administered the initial survey to a large set of participants 
to conduct exploratory factor analysis (EFA). We used the Qualtrics 
online survey tool to deploy the questionnaire. The survey asked 
for relating one’s experiences of using a smartphone to each of the 
items in the item list. 

We recruited a total of 205 participants, 93 males, 105 female 
and 7 non-binary (no participants chose to not disclose or self-
describe gender). Participants were distributed in age (18 − 65�) 
and were mainly students or full-time employees. In this phase, our 
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Expert No. Field of expertise Items rated ’relevant’ (3 or 4) 

1 
2 
3 
4 
5 
6 

User Experience 
Media Psychology 
Positive Psychology 
User Experience 
Design for Well-Being 
Media Psychology and Communication 

78 
46 
77 
79 
85 
52 

Table 1: Panel of experts with their felds of expertise and item ratings. The expertise presented was self-declared by the experts. 

recruitment strategy included snowball sampling through social 
media posts. Participants were primarily residents of the European 
Union and the USA. This is due to the fact that most studies in per-
sonal informatics and studies underlying theories which inspired 
the scale were conducted on Western samples. Boateng et al. [5] 
note that a sample size of 200-300 is appropriate in scale develop-
ment of this type. We note that local scale development sample 
size standards in HCI are not established. Thus, we ensured that 
all sample sizes in this work conform to Boateng et al. [5]’s recom-

mendations, while exact numbers of participants were determined 
by the number of discarded incomplete answers. We refer readers 
to the supplementary material for the full data set and analysis. 

We conducted Exploratory Factor Analysis using the Varimax 
rotation on the 48 items in the survey. This method was previously 
used to develop scales in HCI [32, 55]. We assumed that eudaimonia 
would be determined by independent components and thus used 
an orthogonal rotation. Based on visually analysing scree plots, we 
decided that a two-factor model would be most appropriate. We 
then conducted item reduction. 

We closely followed the procedure prescribed by Boateng et al. 
[5], frst removing all item loadings below 0.30. We then removed 
items that loaded on both factors. This resulted in a list of eligible 
candidate items which could contribute to the scale. Next, we de-
cided to optimise for the length of the scale. A rapid assessment 
instrument would be preferable in our case, given that we envi-
sioned that the ETES would be used in user studies of technology 
use. Most sources agree that the minimum number of items in a 
scale factor should be three with only a few exceptions [5]. Con-
sequently, we chose the three top-loading items from each of the 
factors. We then computed Cronbach’s alpha coefcients and com-

puted the factor model based on those items. All parameters were 
satisfactory, including Cronbach’s � > 0.70 for the scale and both 
factors. Theoretical factor model ft parameters also fulflled the 
criteria provided by Boateng et al. [5]: ����� = 0.013,� �� = 0.999. 
The theoretical model explained 60% of variance and item commu-

nalities were sufcient (> 0.60) [28]. 

4.3.1 The Resulting Scale. At this stage, our analysis resulted in 
a theoretical scale structure and an underlying theoretical model. 
Before progressing to verify the model and assuring the reliability 
of the scale, we provide a full specifcation of the items in the scale. 
Table 2 shows the six items which contribute to the two scale factors. 
The scope of the items and their theoretical statistical relations 
refect our two-factor conceptual model where ETES consists of 
the two factors: ETES-EG—(supporting the pursuit of) eudaimonic 
goals and ETES-SK—(supporting the pursuit of) self-knowledge. 

4.4 Scale Evaluation 
In the next stage of our process, we evaluated ETES in order to 
establish its quality and robustness. 

4.4.1 Confirmatory Factor Analysis. To verify if the theoretical 
model and the corresponding scale structure were valid, we con-
ducted Confrmatory Factor Analysis (CFA). To that end, we de-
signed and deployed another survey in Qualtrics. We recruited 
251 participants via Amazon Mechanical Turk (MTurk). The par-
ticipants resided in the United States or the European Union. We 
required participants to have completed at least 1,000 HITs with a 
95% acceptance rate, in line with past studies, e.g. [12]. Mturk was 
previously used in scale development in HCI [4] and thus represents 
a versatile and efective recruitment tool. This choice assured that 
we used a variety of recruitment sources in the study. The partici-
pants were aged 20−69; 156 were male, 93 female, 1 non-binary and 
1 preferred not to answer. We remunerated the participants with 
USD 1 for an average of 3.4��� of survey completion time. The 
survey asked participants to rate their anticipated experience of a 
prototype of a hypothetical meditation app as shown in Figure 2. 
We used this example as experiences of meditation and mental 
wellbeing are associated with eudaimonia, as previous work con-
nected mental self-care practices, like meditation to eudaimonic 
experiences [1, 6]. Further, the prototypes used in this step are in 
line with our envisioned future use of the scale in a user-centred 
design process—comparing prototypes of technologies in terms of 
how users perceived them as ofering an experience of eudaimonia 
and the concept has peen primarily discussed in the context of 
wellbeing [25]. 

Our analysis resulted in a model which satisfed the criteria men-

tioned by Boateng et al. [5]. We obtained a Tucker Lewis Index 
of factoring reliability, � �� = 0.992 and ����� = 0.028. These 
results indicate that the factors of our theoretical model were vali-
dated and the ETES scale could be subject to further checks as it 
was internally consistent. Moderate to high correlations between 
the items and the scale factors provide additional evidence of the 
validity of the model as shown in Figure 3. 

Cronbach’s Alpha. Using the data obtained in the CFA survey, we 
calculated Cronbach’s alpha for the full scale and the scale factors to 
check for inter-item reliability. Boateng et al. [5] concludes that this 
measure is the most commonly used means of assessing the internal 
consistency of the scale items. The results showed acceptable Cron-
bach’s alpha levels. ETES: � = 0.75; ETES-EG: � = 0.70; ETES-SK: 
� = 0.78. This indicates that the ETES is internally consistent. 
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Table 2: The ETES is a six-item instrument consisting of two dimensions 

The Eudaimonic Technology Experience Scale, � = 0.82 

Subscale/Item Factor Loading 

Eudaimonic goals, � = 0.82 

Q1: I used this system to learn new things 0.61 
Q2: I used this system to pursue my aspirations 0.83 
Q3: This system stimulated me to pursue my goals 0.53 

Self-knowledge, � = 0.74 

Q4: When using this system, I felt a connection with my deepest feelings 0.64 
Q5: When using this system, I felt like I was in touch with who I truly am 0.79 
Q6: When using this system, I felt that my choices expressed my ’true self’ 0.77 

Figure 2: The meditation app prototype used in the CFA survey. Users were asked to rank their perception of the prototype on 
the ETES. 

4.4.2 Diferentiation Between ‘Known Groups’. The last stage in the 
process of developing ETES consisted of two validity checks. First, 
we established the scale’s ability to distinguish between diferent 
levels of support for the pursuit of eudaimonia through comparison 
between ‘known groups’. Then, we examined discriminant validity 
of the ETES, i.e., we checked if it measured concepts diferent than 
existing scales. 

Both validity checks were performed in a single survey. We used 
MTurk to recruit 56 participants, aged 24–53, 39 male, 17 female. 
We used the same eligibility criteria as in the CFA survey and the 
participants received USD 1.20 as remuneration for completing 
the survey which lasted an average of 9��� : 42� . The survey 
consisted of two examples of mobile apps, one designed to support 

eudaimonia (through encouraging meditation) and one designed to 
support hedonia (by trying to persuade the user to eat a cookie). We 
used this contrast to simulate a situation where a prototype of an 
interactive technology would exhibit signifcantly higher levels of 
support for eudaimonia than another prototype. The prototypes are 
shown in Figure 4. Participants were asked to rate both prototypes 
using ETES, the PANAS [8], HEMA [18], and AtrakDif (English 
version) [15]. We chose those scales as we wanted to investigate if 
ETES may be measuring afect (PANAS), or hedonic/pragmatic user 
experience (AttrakDif). We also included the HEMA to investigate 
the relationship between ETES scores and eudaimonic orientation. 

Comparing two conditions where one would expect to see a 
signifcant diference was often used as part of scale building in 
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Figure 3: The resulting model for the ETES after confrmatory 
factor analysis. The scale consists of two factors with three 
items each. 

cookie meditation 

� �� � �� � � 

ETES 21.09 2.97 23.12 4.00 1129.5 < .05 
ETES-EG 10.49 2.66 11.51 2.20 1153.0 < .05 
ETES-SK 10.60 2.64 11.62 2.18 1154.5 < .05 

Table 3: Results of tests for diferentiation between known 
groups. Wilcoxon signed-rank test scores (� ) showed that the 
ETES scores were signifcantly diferent between the cookie 
and meditation conditions. 

HCI [32, 55]. Comparison between ‘known groups’ involves com-

paring two conditions were one would expect to obtain signifcantly 
diferent results in scale measurements. [5]. We decided to apply 
a similar procedure to show that ETES can be efectively used to 
compare two interactive artefacts. In our survey, we compared the 
hedonic condition (persuading to eat a cookie) to the eudaimonic 
condition (suggesting meditation). Importantly, given that no prior 
measurements of eudaimonic UX exist, we cannot assume that any 
of the conditions would achieve high scores for eudaimonia. How-
ever, given the high association of food consumption with hedonic 
motives [51], one can expect that eudaimonic experience would be 
less present in the cookie condition. Similarly to past HCI work, 
we use non-parametric tests to investigate the diferences as the 
exact statistical properties of the new scale require further use in 
studies. Using Wilcoxon signed-rank tests (as our survey was a 
within-subjects design), we found that there was as a signifcant 
efect of the condition on ETES scores and the individual factor 
scores. The results are shown in Table 3. 

4.4.3 Discriminant Validity. Next, we investigated whether ETES 
was related to other scales and sought to check if our scale was not 
measuring established concepts with new items. It was theoretically 
possible that high ETES scores could be a refection of a perception 
of usability or strictly determined by eudaimonic orientation. Thus, 
we identifed positive and negative afect (PANAS-P and PANAS-
N), hedonic and pragmatic qualities of user experience (AttrakDif, 
AT-H, AT-P), and hedonic and eudaimonic orientation (HEMA-H, 
HEMA-E). We then computed Spearman correlation coefcients 

Figure 4: Two prototypes used as examples of interactive tech-
nologies for the validity check. The meditation condition 
(left) was designed to support eudaimonia and the cookie 
condition (right) supported the pursuit of hedonia. 

between the results obtained for the potentially related scales and 
ETES and its two factors. The results are presented in Table 4. 

The results show at most moderate correlations with other mea-

sures [7]. The highest correlation coefcients were obtained for 
HEMA-E. This indicates that there may be evidence in our study 
for eudaimonic experiences of technology being afected by eu-
daimonic orientations. This confrms past results that the pursuit 
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ETES ETES-EG ETES-SK HEMA-H HEMA-E PANAS-P PANAS-N AT-H 

ETES 
ETES-EG 
ETES-SK 
HEMA-H 
HEMA-E 
PANAS-P 
PANAS-N 

AT-H 
AT-P 

1 
0.88* 
0.88* 
0.46* 
0.64* 
0.59* 
-0.09 
0.43* 
0.32* 

1 
0.59* 
0.39* 
0.54* 
0.58* 
-0.12 
0.40* 
0.37* 

1 
0.47* 
0.62* 
0.54* 
-0.15 
0.40* 
0.26 

1 
0.64* 
0.32* 
-0.12 
0.31* 
0.26 

1 
0.45* 
-0.01 
0.27 
0.22 

1 
0.23 
0.14* 
0.10 

1 
-0.58* 
-0.70* 

1 
0.69* 

Table 4: Results of Spearman correlations for the scales which we tested to establish the concurrent validity of ETES. Signifcant 
correlations, � < .05 were marked with *. 

of eudaimonia—individuals inclined towards eudaimonia will seek 
such experiences more actively [17]. We also note a moderate corre-
lation with PANAS-P, which can be explained by the fact that (the 
prospect of) a eudaimonic experience is likely to produce a positive 
afective response [29]. Yet, we can conclude that the ETES, besides 
using items that allow for evaluating systems, measures a diferent 
concept than HEMA-E. Correlations to other scales were weak or 
moderate [7], indicating a weak relationship between ETES and the 
examined concepts. The results show that ETES has discriminant 
validity. 

4.4.4 Test-retest reliability. Subsequently, we evaluated the tem-

poral stability of ETES, i.e., we checked whether scores obtained 
using the ETES at diferent points in time are consistent. There is 
no consensus over what time should elapse between the two mea-

surement moments for measuring test-retest reliability in scales 
which apply to interactive technology. In HCI, Woźniak et al. [55] 
used a 14-day period, while, in other felds, such periods vary. Marx 
et al. [30] found that there was no signifcant diference between 
using a period of two days and two weeks. In our study, we used a 
period of 12 days or more, which allowed for efective recruitment 
and re-recruitment while not compromising validity. 

We recruited 30 participants through snowball sampling on cam-

pus. A second method of recruitment contibuted to the driverusty 
of the sample used in scale development. The participants were 
aged 20–55; 14 male, 16 female. The participants were asked to 
complete the same tasks as in the CFA survey and the responses 
were gathered using Qualtrics. 

Similarly to Woźniak et al. [55], we used the intra-class cor-
relation coefcient, as suggested by Koo and Li [22], to measure 
test-retest reliability. We obtained moderate and substantial [46] 
reliability for the full scale and the two factors. ETES: � = 0.90, 
� < .001; ETES-EG: � = 0.90, � < .001; ETES-SK: � = 0.78, � < .001. 
These results indicate that ETES scores remain stable over time. 

5 USING THE EUDAIMONIC TECHNOLOGY 
EXPERIENCE SCALE (ETES) 

The ETES consists of two factors and six items. Each item is to 
be scored on a fve-point Likert scale, from ‘strongly disagree’ to 
‘strongly agree’. In the surveys, we introduce the ETES with the 

instructions: ‘Please rate your agreement with the following state-
ments’. Each time, the representation of the system was placed 
directly above the sentence to ensure that the participants think 
of the system to be assessed while rating the items. All items of 
the ETES feature the words ‘the system’ which further directs the 
attention of the participant to the interactive artefact at hand. We 
anticipate that further usage of the scale may result in substituting 
the words ‘the system’ with the name of the interactive technology 
studied. This may, however, require additional validation of the 
scale. 

Simple scoring is an advantage of the ETES. All reverse-scored 
items were discarded during item reduction and thus the score for 
each of the factors is a simple sum of the scores of the contributing 
items. The lowest possible score on the scale is 6 and the highest is 
30. Consequently, ETES is scored as follows: 

�� �� = �� ��-�� + �� ��-�� 

�ℎ��� ����-�� = �� ��1 + �� ��2 + �� ��3 

��� �� ��-�� = �� ��4 + �� ��5 + �� ��6 

The higher the ETES score, the more support a given interactive 
technology provides for eudaimonic experience. Given that we con-
ducted a structured scale development process, ETES possesses the 
necessary qualities to enable statistical testing on ETES scores. We 
hope that future studies in HCI will use the ETES and its properties 
will become better known. For the time being, we suggest a conser-
vative approach and comparing ETES scores using non-parametric 
tests. 

6  DISCUSSION

Here, we frst discuss suggested applications of the ETES and the 
ways in which ETES can contribute to studies in HCI. We then 
discuss the limitations of our approach. 

6.1 Potential Uses for the ETES 
The development and validation of the ETES indicates that it can 
be used as a robust instrument in HCI studies. The key advantage 
of ETES over past scales, e.g. HEMA is its core focus on experiences 
of technology and the fact that our study validated the scale for 
use in a technology context. We envision that the ETES can be 
particularly suited for comparisons, especially at early stages of 
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its use. If eudaimonic experience is a desired quality in a given 
design, ETES ofers a rapid way to identify more optimal versions 
of the design. Further, the relatively short ETES survey form makes 
it feasible to rapidly screen prototypes using ETES. Comparing 
interactive artefacts with ETES should be efective irrespective 
of the fact that the interpretation of single ETES scores requires 
further research. 

As a fully validated scale, the ETES can be used in a variety of HCI 
studies that feature diferent experimental designs. Yet, recognising 
the complexity of the concepts behind eudaimonia, we recommend 
using ETES primarily in mixed-method studies where the use of 
the scale is accompanied by qualitative data gathering. Additional 
data sources can not only help ensure that one can identify which 
aspects of a design contribute to a perception of eudaimonic ex-
perience but also allow for understanding the motivations behind 
eudaimonic use of technology. We also note that eudaimonia can be 
a trait [19] and the HEMA scales provide the means of measuring 
trait eudaimonic orientation. This may be of particular importance 
in studies where one would study changes in ETES scores over a 
period of time. In such a case, we recommend using trait eudai-
monic orientation measured before the study as part of the analysis 
model. 

6.2 Potential Application Domains 
While eudaimonia may be part of many research agendas in HCI, 
eudaimonic experience was often linked to designing technologies 
for wellbeing [34]. Consequently, ETES is likely to be used in the 
evaluation of technologies that support wellbeing. Technologies 
for mindfulness have recently received increased attention and 
their evaluation still remains a challenge [25, 50]. Experiences of 
mindfulness are linked to eudaimonic experiences and we hope 
that ETES can help broaden the understanding of designing for 
mindfulness. Here, we hypothesise that conducting analyses on 
ETES-SK may be of particular use as eudaimonic goals related 
to self-discovery were previously linked to using technology for 
wellbeing [36]. 

HCI also has an interest in understanding the experience of 
meaning in general technology use [26, 33]. ETES was designed as 
a technology-agnostic scale and can thus help in such investigation. 
Consequently, we hope that our scale can help in building an un-
derstanding which experiences of technology which may include 
eudaimonic UX. 

6.3 Limitations 
We note that the development of ETES required a number of design 
decisions and conceptual choices which determine the scale’s scope 
of application. First, we recognise that while psychology devoted 
signifcant research efort to understanding eudaimonia, the con-
cept is not fully understood. The relationship between the use of 
technology and experiences of eudaimonia also requires further 
investigation. Thus, ETES measures anticipated experiences of eu-
daimonia, manifested through qualities of an interactive artefact. 
Consequently, given current concepts of eudaimonia it is not possi-
ble for ETES to measure ‘true’ eudaimonic UX, but only its traces 
observable by support for eudaimonic goals and self-knowledge. 

Second, one can observe that the expert reviews resulted in a 
large reduction of the number of items, despite the fact that items 
were generated based on existing concepts of eudaimonia. This 
suggests that many of the ways in which eudaimonia can be con-
ceptualised as part of happiness or in terms of orientations were 
not perceived as applicable to experiences of technology. Given 
that eudaimonia is originally a quality associated with spiritual 
life [2], the primarily task-oriented activity of using technology 
can only address parts of eudaimonic experience. We hypothesise 
that technology has not ‘weaved in’ (cf. [40]) into everyday lives to 
encompass all aspects of eudaimonic experience and, thus, expe-
riences of technology represent a relatively small subset of eudai-
monic experiences. For example, the role and scope of technology 
in spirituality remains largely unexplored [39]. 

For that reason, from the start of our scale development process, 
we assumed that the factor structure of ETES would not be complex. 
One could assume that measuring hedonic experiences of technol-
ogy would follow the four-factor structure of pursuits as suggested 
by Huta and Waterman [19]: authenticity, excellence, growth, and 
meaning and thus result in a model with four factors. We were 
opposed to that assumption as it would also include an assumption 
of a dystopian technology-saturated reality. Our statistical analysis 
found no evidence for the existence of four latent variables in the 
survey data. On the one hand, the two-factor ETES can be rapidly 
deployed and easily scored. On the other, a more elaborate scale 
with more factors could facilitate identifying design qualities of 
interactive technology which support eudaimonia more precisely. 

Finally, we remark that despite using a variety of recruiting 
strategies in developing ETES, our sample consisted primarily of 
WEIRD [47] participants recruited in Western cultures. Eudaimonia 
is a culturally situated concept [31] and further studies are required 
to understand the applicability of ETES across cultural contexts. 

7 CONCLUSION 
This paper described the theoretical underpinnings, development 
and validation of the ETES—the Eudaimonic Technology Experience 
Scale. We frst discussed the use of eudaimonia in HCI and other 
felds to develop an initial conceptual model of eudaimonic UX. We 
then developed the ETES in a process involving expert reviews, 
exploratory and confrmatory factor analysis, tests of reliability 
and validity checks. Our scale construction process assures the 
validity necessary for the instrument to be used in further studies. 
We hope that ETES will facilitate the inclusion of eudaimonia as 
part of evaluating systems as well as using eudaimonic experience 
as a design goal for future technologies. 

REFERENCES 
[1] Blake A Allan, Elizabeth M Bott, and Hanna Suh. 2015. Connecting mindfulness 

and meaning in life: Exploring the role of authenticity. Mindfulness 6, 5 (2015), 
996–1003. 

[2] Aristotle. 2000. Aristotle: Nicomachean Ethics. en. Cambridge University Press, 
Mar. 

[3] Roy F. Baumeister. 2013-11. Some key diferences between a happy life and a 
meaningful life". The Journal of Positive Psychology 8, 6 (2013-11), 505–516. 

[4] Marit Bentvelzen, Jasmin Niess, Mikołaj P. Woźniak, and Paweł W. Woźniak. 
2021. The Development and Validation of the Technology-Supported Refection 
Inventory. In Proceedings of the 2021 CHI Conference on Human Factors in Com-
puting Systems. Number 366. Association for Computing Machinery, New York, 
NY, USA, 1–8. https://doi.org/10.1145/3411764.3445673 

1912

https://doi.org/10.1145/3411764.3445673


DIS ’23, July 10–14, 2023, Pitsburgh, PA, USA Woźniak et al. 

[5] Godfred O. Boateng, Torsten B. Neilands, Edward A. Frongillo, Hugo R. Melgar-

Quiñonez, and Sera L. Young. 2018. Best Practices for Developing and Validating 
Scales for Health, Social, and Behavioral Research: A Primer. Frontiers in Public 
Health 6 (June 2018). https://doi.org/10.3389/fpubh.2018.00149 

[6] Steven Tsun-Wai Chu and Winnie WS Mak. 2020. How mindfulness enhances 
meaning in life: a meta-analysis of correlational studies and randomized con-
trolled trials. Mindfulness 11, 1 (2020), 177–193. 

[7] Jacob Cohen. 2013. Statistical Power Analysis for the Behavioral Sciences. Routledge. 
https://doi.org/10.4324/9780203771587 

[8] John R. Crawford and Julie D. Henry. 2004. The Positive and Negative Afect 
Schedule (PANAS): Construct validity, measurement properties and normative 
data in a large non-clinical sample". en. British Journal of Clinical Psychology 43, 
3 (2004), 245–265. 

[9] Pieter Desmet and Marc Hassenzahl. 2012. Towards Happiness: PossibilityDriven 
Design". en. In Human-Computer Interaction: The Agency Perspective, Marielba 
Zacarias and José Valente Oliveira (Eds.). Springer, Berlin, Heidelberg, 3–27. 

[10] Sarah Diefenbach, Nina Kolb, and Marc Hassenzahl. 2014-06. The ’hedonic’ in 
human-computer interaction: history, contributions, and future research direc-
tions". In Proceedings of the 2014 conference on Designing interactive systems. DIS 
’14. Association for Computing Machinery, New York, NY, USA, 305–314. 

[11] Ed Diener. 2009. Subjective Well-Being". en. In The Science of WellBeing: The 
Collected Works of, Ed Diener Ed Diener (Ed.). Springer Netherlands, Dordrecht, 
11–58. 

[12] Daniel A. Epstein, An Ping, James Fogarty, and Sean A. Munson. 2015. A lived 
informatics model of personal informatics. In Ubicomp ’15. ACM, New York, NY, 
USA. https://doi.org/10.1145/2750858.2804250 

[13] Marc Hassenzahl. 2013. Designing moments of meaning and pleasure. Experience 
design and happiness". International journal of design 7, 3 (2013). 

[14] Marc Hassenzahl. 2015-08. Experience-Oriented and Product-Oriented Evalua-
tion: Psychological Need Fulfllment, Positive Afect, and Product Perception". 
International Journal of Human-Computer Interaction 31, 8 (2015-08), 530–544. 

[15] Marc Hassenzahl, Michael Burmester, and Franz Koller. 2003. AttrakDif: Ein 
Fragebogen zur Messung wahrgenommener hedonischer und pragmatischer 
Qualität". de. In Mensch & Computer 2003: Interaktion in Bewegung, Gerd Szwillus 
and Jürgen Ziegler (Eds.). Vieweg+Teubner Verlag, Wiesbaden, 187–196. 

[16] Veronika Huta. 2016. Eudaimonic and hedonic orientations: Theoretical consid-
erations and research fndings. In Handbook of eudaimonic well-being. Springer, 
215–231. 

[17] Veronika Huta. 2018. Eudaimonia versus Hedonia: what is the Diference? And is 
it Real. In International Journal of Existential Positive Psychology. In: Special Issue: 
Proceedings of the 2016 Meaning Conference. International Journal of Existential 
Positive Psychology. 8. 

[18] Veronika Huta and Richard M. Ryan. 2010-12. Pursuing Pleasure or Virtue: The 
Diferential and Overlapping Well-Being Benefts of Hedonic and Eudaimonic 
Motives". Journal of Happiness Studies 11, 6 (2010-12), 735–762. 

[19] Veronika Huta and Alan S. Waterman. 2014-12. Eudaimonia and Its Distinction 
from Hedonia: Developing a Classifcation and Terminology for Understanding 
Conceptual and Operational Defnitions". en. J Happiness Stud 15, 6 (2014-12), 
1425–1456. Springer Number: 6. 

[20] Irene Kamp and Pieter M.A. Desmet. 2014-04. Measuring product happiness". 
CHI EA 14 (2014-04), 2509–2514. 

[21] Jinhyung Kim, Pyungwon Kang, and Incheol Choi. 2014-11. Pleasure now, mean-

ing later: Temporal dynamics between pleasure and meaning". en. Journal of 
Experimental Social Psychology 55 (2014-11), 262–270. 

[22] Terry K. Koo and Mae Y. Li. 2016. A Guideline of Selecting and Reporting 
Intraclass Correlation Coefcients for Reliability Research. Journal of Chiropractic 
Medicine 15, 2 (2016), 155 – 163. https://doi.org/10.1016/j.jcm.2016.02.012 

[23] Richard Kraut, Theodoros A. Kyriazos, and Anastasios Stalikas. 1979. Two 
Conceptions of Happiness". The Philosophical Review 88, 2 (1979), 167–197. 
Publisher: [Duke University Press, Philosophical Review],. 

[24] Andrea LeFebvre and Veronika Huta. 2021. Age and gender diferences in eu-
daimonic, hedonic, and extrinsic motivations. Journal of happiness studies 22, 5 
(2021), 2299–2321. 

[25] Kai Lukof, Ulrik Lyngs, Stefania Gueorguieva, Erika S. Dillman, Alexis Hiniker, 
and Sean A. Munson. 2020. From Ancient Contemplative Practice to the App 
Store: Designing a Digital Container for Mindfulness. In Proceedings of the 2020 
ACM Designing Interactive Systems Conference (Eindhoven, Netherlands) (DIS 
’20). Association for Computing Machinery, New York, NY, USA, 1551–1564. 
https://doi.org/10.1145/3357236.3395444 

[26] Kai Lukof, Cissy Yu, Julie Kientz, and Alexis Hiniker. 2018. What Makes Smart-

phone Use Meaningful or Meaningless? Proc. ACM Interact. Mob. Wearable Ubiqui-
tous Technol. 2, 1, Article 22 (mar 2018), 26 pages. https://doi.org/10.1145/3191754 

[27] Mary R. Lynn. 1986. Determination and quantifcation of content validity. Nursing 
research (1986). 

[28] Robert C MacCallum, Keith F Widaman, Kristopher J Preacher, and Sehee Hong. 
2001. Sample size in factor analysis: The role of model error. Multivariate 
behavioral research 36, 4 (2001), 611–637. 

[29] Suvi-Jonna Martikainen, Laura Kudrna, and Paul Dolan. 2022. Moments of mean-

ingfulness and meaninglessness: a qualitative inquiry Into afective eudaimonia 
at work. Group & Organization Management 47, 6 (2022), 1135–1180. 

[30] Robert G Marx, Alia Menezes, Lois Horovitz, Edward C Jones, and Russell F 
Warren. 2003. A comparison of two time intervals for test-retest reliability of 
health status instruments. Journal of clinical epidemiology 56, 8 (2003), 730–735. 

[31] Francis Mckay. 2016. Eudaimonia and culture: The anthropology of virtue. In 
Handbook of eudaimonic well-being. Springer, 409–425. 

[32] Kenya Mejia and Svetlana Yarosh. 2017. A Nine-Item Questionnaire for Measuring 
the Social Disfordance of Mediated Social Touch Technologies. Proceedings 
of the ACM on Human-Computer Interaction 1, CSCW (Dec. 2017), 77:1–77:17. 
https://doi.org/10.1145/3134712 

[33] Elisa D. Mekler and Kasper Hornbæk. 2016. Momentary Pleasure or Last-
ing Meaning? Distinguishing Eudaimonic and Hedonic User Experiences. In 
Proceedings of the 2016 CHI Conference on Human Factors in Computing Sys-
tems. Association for Computing Machinery, New York, NY, USA, 4509–4520. 
https://doi.org/10.1145/2858036.2858225 

[34] Livia J. Müller, Elisa D. Mekler, and Klaus Opwis. 2015. Facets In HCI: Towards 
Understanding Eudaimonic UX - Preliminary Findings". In Proceedings of the 
33rd Annual ACM Conference Extended Abstracts on Human Factors in Computing 
Systems. CHI EA ’15. Seoul, Republic of Korea, 2283–2288. 

[35] Livia J. Müller, Elisa D. Mekler, and Klaus Opwis. 2016-05. Hedonic Enjoyment 
and Personal Expressiveness in Positive User Experiences". In Proceedings of 
the 2016 CHI Conference Extended Abstracts on Human Factors in Computing 
Systems. CHI EA ’16. Association for Computing Machinery, New York, NY, USA, 
31663172. 

[36] Jasmin Niess and Paweł W. Woźniak. 2018. Supporting Meaningful Personal Fit-
ness: the Tracker Goal Evolution Model. In Proceedings of the 2018 CHI Conference 
on Human Factors in Computing Systems. Association for Computing Machinery, 
New York, NY, USA, 1–12. https://doi.org/10.1145/3173574.3173745 

[37] Antti Oulasvirta and Kasper Hornbæk. 2016. HCI Research as Problem-Solving. 
In Proceedings of the 2016 CHI Conference on Human Factors in Computing Systems
(San Jose, California, USA) (CHI ’16). Association for Computing Machinery, New 
York, NY, USA, 4956–4967. https://doi.org/10.1145/2858036.2858283 

[38] Denise F. Polit and Cheryl Tatano Beck. 2006. The content validity index: Are 
you sure you know what’s being reported? critique and recommendations". en. 
Research in Nursing & Health 29, 5 (2006), 489 497. https://onlinelibrary.wiley. 
com/doi/pdf/10.1002/nur.20147 

[39] Mohammad Rashidujjaman Rifat, Firaz Ahmed Peer, Hawra Rabaan, Nusrat Jahan 
Mim, Maryam Mustafa, Kentaro Toyama, Robert B Markum, Elizabeth Buie, 
Jessica Hammer, Sharifa Sultana, et al. 2022. Integrating Religion, Faith, and 
Spirituality in HCI. In CHI Conference on Human Factors in Computing Systems 
Extended Abstracts. 1–6. 

[40] Yvonne Rogers. 2006. Moving on from Weiser’s Vision of Calm Computing: 
engaging UbiComp experiences. Ubicomp ’06 (2006), 404–421. https://doi.org/ 
10.1007/11853565_24 ISBN: 978-3-540-39634-5. 

[41] Richard M. Ryan, Edward L. Deci, and Veronika Huta. 2008. Living well: A self-
determination theory perspective on eudaimonia. J Happiness Stud 9, 1 (2008), 
139–170. 

[42] Carol D Ryf. 2014. Psychological well-being revisited: Advances in the science 
and practice of eudaimonia. Psychotherapy and psychosomatics 83, 1 (2014), 
10–28. 

[43] Carol D. Ryf and Burton Singer. 1998-01. The Contours of Positive Human 
Health". Psychological Inquiry 9, 1 (1998-01), 1–28. https://doi.org/10.1207/ 
s15327965pli0901_1 Publisher: Routledge _eprint:. 

[44] Rebecca J Schlegel, Kelly A Hirsch, and Christina M Smith. 2013. The importance 
of who you really are: The role of the true self in eudaimonia. (2013). 

[45] m c schraefel and Elizabeth F. Churchill. 2014. Wellth Creation: Using Computer 
Science to Support Proactive Health. Computer 47, 11 (Nov. 2014), 70–72. https: 
//doi.org/10.1109/MC.2014.339 Publisher: IEEE. 

[46] Patrick E Shrout. 1998. Measurement reliability and agreement in psychiatry. 
Statistical methods in medical research 7, 3 (1998), 301–317. 

[47] Christian Sturm, Alice Oh, Sebastian Linxen, Jose Abdelnour Nocera, Susan Dray, 
and Katharina Reinecke. 2015. How WEIRD is HCI? Extending HCI principles to 
other countries and cultures. In Proceedings of the 33rd Annual ACM Conference 
Extended Abstracts on Human Factors in Computing Systems. 2425–2428. 

[48] Ja-Young Sung, Lan Guo, Rebecca E. Grinter, and Henrik I. Christensen. 2007. 
"My Roomba is Rambo": Intimate Home Appliances. In Proceedings of the 9th 
International Conference on Ubiquitous Computing. Springer-Verlag, 145–162. 

[49] Elizabeth Telfer. 1982. Happiness". Mind 91, 362 (1982), 287–288. 
[50] Nađa Terzimehić, Renate Häuslschmid, Heinrich Hussmann, and MC Schraefel. 

2019. A review & analysis of mindfulness research in HCI: Framing current lines 
of research and future opportunities. In Proceedings of the 2019 CHI Conference 
on Human Factors in Computing Systems. 1–13. 

[51] Jetro J Tuulari, Lauri Tuominen, Femke E de Boer, Jussi Hirvonen, Semi Helin, 
Pirjo Nuutila, and Lauri Nummenmaa. 2017. Feeding releases endogenous opioids 
in humans. Journal of Neuroscience 37, 34 (2017), 8284–8291. 

1913

https://doi.org/10.3389/fpubh.2018.00149
https://doi.org/10.4324/9780203771587
https://doi.org/10.1145/2750858.2804250
https://doi.org/10.1016/j.jcm.2016.02.012
https://doi.org/10.1145/3357236.3395444
https://doi.org/10.1145/3191754
https://doi.org/10.1145/3134712
https://doi.org/10.1145/2858036.2858225
https://doi.org/10.1145/3173574.3173745
https://doi.org/10.1145/2858036.2858283
https://onlinelibrary.wiley.com/doi/pdf/10.1002/nur.20147
https://onlinelibrary.wiley.com/doi/pdf/10.1002/nur.20147
https://doi.org/10.1007/11853565_24
https://doi.org/10.1007/11853565_24
https://doi.org/10.1207/s15327965pli0901_1
https://doi.org/10.1207/s15327965pli0901_1
https://doi.org/10.1109/MC.2014.339
https://doi.org/10.1109/MC.2014.339


Qantifying Meaningful Interaction: Developing the Eudaimonic Technology Experience Scale DIS ’23, July 10–14, 2023, Pitsburgh, PA, USA 

[52] Alan S. Waterman. 1990. The relevance of Aristotle’s conception of eudaimonia and Social Psychology 64, 4 (1993), 678–691. 
for the psychological study of happiness". English. Theoretical & Philosophical [55] Paweł W. Woźniak, Jakob Karolus, Florian Lang, Caroline Eckerth, Johannes 
Psychology 10, 1 (1990), 39–44. Schöning, Yvonne Rogers, and Jasmin Niess. 2021. Creepy Technology:What 

[53] Alan S Waterman. 1993. Personally Expressive Activities Questionnaire. Journal Is It and How Do You Measure It?. In Proceedings of the 2021 CHI Conference 
of Personality and Social Psychology (1993). on Human Factors in Computing Systems (CHI ’21). Association for Computing 

[54] Alan S. Waterman. 1993. Two conceptions of happiness: Contrasts of personal Machinery, New York, NY, USA, 1–13. https://doi.org/10.1145/3411764.3445299 
expressiveness (eudaimonia) and hedonic enjoyment". Jour- nal of Personality 

1914

https://doi.org/10.1145/3411764.3445299

	Abstract
	1 Introduction
	2 Related Work
	2.1 Eudaimonia and Wellbeing
	2.2 Eudaimonic UX
	2.3 Measuring Eudaimonia

	3 Operationalising Eudaimonic UX: Conceptual Model
	4 Scale Development
	4.1 Initial Scale Item Generation
	4.2 Expert Feedback on Initial Scale Items
	4.3 Exploratory Factor Analysis
	4.4 Scale Evaluation

	5 Using the Eudaimonic Technology Experience Scale (ETES)
	6 Discussion
	6.1 Potential Uses for the ETES
	6.2 Potential Application Domains
	6.3 Limitations

	7 Conclusion
	References



